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About ecomuseums and local development

DROPS platform. For the global sharing of experience and knowledge on ecomuseums. Retrievable at:
https://sites.google.com/view/drops-platform/home
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and Identity (pp. 397-414). Routledge. Tetrievable at:
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Davis, P. (2011). Ecomuseums: a sense of place. A&C Black. Continuum, London. Retrievable at:
https://www.bloomsbury.com/us/ecomuseums-9781441157447/

De Varine, H. (2017). L'écomusée singulier et pluriel: un témoignage sur cinquante ans de muséologie
communautaire dans le monde. L'écomusée singulier et pluriel, 1-296. Retrievable at:
https://www.torrossa.com/it/resources/an/4840443

EcoHeritage. Platform to promote a collaborative approach to local heritage through ecomuseums.
Retriavable at: https://ecoheritage.eu/

EcoHeritage Learning Hub’toolkit. Section with 12 tools for ecomuseums and participatory heritage
management. Retreivabel at: https://learning.ecoheritage.eu/toolkit

EEON European Ecomuseums Online Network. Platform to foster participatory heritage management.
Retrievable at: https://network.ecoheritage.eu/

Gavinelli L (2012) Territorio, networking e management come dimensioni di analisi per le decisioni degli
ecomusei italiani, Cedam, Torino. Retirevable at: https://www.ibs.it/territorio-networking-
management-come-dimensioni-libro-laura-gavinelli/e/9788813315757

Gavinelli L, De Varine H (2012) Ecomusei e sviluppo delle destinazioni: una prospettiva di governance, in
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https://www.mdpi.com/2071-1050/10/3/817
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About the of local community and of the community manager in local development «

Ansell, C., & Gash, A. (2008). Collaborative governance in theory and practice. Journal of public
administration research and theory, 18(4), 543-571. Retrievable at:
https://www.jstor.org/stable/25096384
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Nikkhah, H. A., & Redzuan, M. (2009). Participation as a medium of empowerment in community
development. European Journal of Social Sciences, 11(1), 170-176. Retrievable at:
https://www.researchgate.net/publication/281604206_Participation_as_a_medium_of empowerm
ent_in_community_development

Squazzoni, F. (2009). Local economic development initiatives from the bottom-up: the role of community
development corporations. Community Development Journal, 44(4), 500-514. Retrievable at:
https://academic.oup.com/cdj/article-abstract/44/4/500/404873
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